
8 

International Journal of Finance and Commerce 

www.commercejournals.com 

Online ISSN: 2664-715X, Print ISSN: 2664-7141 

Received: 06-10-2024, Accepted: 05-11-2024, Published: 20-11-2024 

Volume 6, Issue 4, 2024, Page No. 8-10 

 

The role of Indian festivals in promoting women-led businesses: Myths, rituals, and economic 

opportunities 

Dr Mamata Jagannathji Rathi 

Assistant Professor, Swami Ramanand Teerth Mahavidyalaya Ambajogai, Maharashtra, India 
 

 

 

 

Abstract 

Indian festivals are not only cultural and religious celebrations but also significant economic drivers, especially for women 

entrepreneurs. This paper explores the intersection of Indian festivals, women's entrepreneurship, and economic 

empowerment. Through a critical analysis of existing literature, case studies, and primary research, this study examines the 

myths, rituals, and economic opportunities surrounding women-led businesses during Indian festivals. The role of indigenous 

knowledge systems and the entrepreneurial opportunities embedded within these festivals are analyzed. The study identifies 

key areas where women entrepreneurs thrive during festival seasons, such as handicrafts, food, textiles, and other small-scale 

industries, highlighting the socio-cultural and economic dimensions of women’s entrepreneurship in India. 
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Introduction 
India is a land of diverse cultures, where festivals play a 
pivotal role in binding communities and preserving 
traditions. These festivals often provide a platform for 
economic activities, especially for women entrepreneurs. 
Women-led businesses thrive during festival seasons as they 
tap into traditional markets and cater to the increased 
demand for festive-related goods and services. This research 
paper explores the intricate connection between Indian 
festivals and the promotion of women-led businesses, 
analyzing the myths, rituals, and economic opportunities 
associated with these celebrations. By examining the impact 
of festivals on women entrepreneurs, this paper highlights 
the socio-economic empowerment of women within the 
framework of Indian culture and traditional knowledge 
systems. 
 
Literature review 
Existing research highlights the significance of festivals in 
promoting entrepreneurship, particularly among women. 
Studies have shown that: 
1. Festivals provide women with opportunities for 

economic participation, challenging traditional gender 
roles (Kumar et al., 2017) [6]. 

2. Women-led businesses contribute significantly to local 
economies during festivals (Singh et al., 2020) [8]. 

3. Cultural events and festivals facilitate networking, skill-
building, and access to markets for women 
entrepreneurs (Rajagopal, 2016) [7]. 

 
Myths and misconceptions 
Before exploring the positive aspects of festivals in 
promoting women-led businesses, it is essential to address 
some common misconceptions. 
▪ Women's Limited Participation: One prevalent myth 

is that women are limited to domestic roles during 
festivals, hindering their involvement in economic 
activities. However, historical and contemporary 
evidence suggests that women have always played 
significant roles in festival preparations and 
celebrations, often contributing to the economic 
aspects. 

▪ Religious Restrictions: Another misconception is that 

religious restrictions prevent women from participating 

in certain business activities during festivals. While 

some religious practices may impose limitations, many 

festivals offer opportunities for women to engage in 

business without violating religious tenets. 

 

Indian Festivals and Their Socio-Cultural Significance 

Indian festivals such as Diwali, Holi, Durga Puja, Raksha 

Bandhan, and Navratri have deep-rooted cultural, religious, 

and mythological significance. Each festival involves 

specific rituals, symbolic acts, and traditional practices that 

create economic opportunities for businesses. Women, who 

have traditionally been the keepers of these cultural 

practices, have found innovative ways to commercialize and 

modernize them through entrepreneurship. 

▪ Diwali (Festival of Lights): Diwali, celebrated with 

lights, gifts, and sweets, provides opportunities for 

women entrepreneurs in the fields of traditional sweets, 

hand-made decorations, clothing, and artisanal 

products. Women-led small businesses often see a surge 

in demand for home-made food products, handmade 

candles, and decorative items. 

 

▪ Navratri and Durga Puja: These festivals celebrate 

feminine power and are heavily centered around 

women’s leadership in cultural and religious activities. 

Women entrepreneurs leverage these festivals by 

selling garments, jewelry, and cultural items such as 

garba outfits and puja materials. 

 

▪ Raksha Bandhan: A festival celebrating the bond 

between brothers and sisters, Raksha Bandhan is a time 

when women entrepreneurs actively produce and sell 

rakhis (sacred threads), sweets, and other festive items. 

 

▪ Makar Sankranti and Pongal: Harvest festivals like 

Makar Sankranti and Pongal focus on food and 

traditional crafts, creating space for women to engage 

in agricultural product sales, handicrafts, and textile 

manufacturing. 
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Myths and Rituals Supporting Women 

Entrepreneurship 

Many myths and rituals associated with these festivals have 
symbolic representations of feminine energy, prosperity, 
and wealth. For example, the goddess Lakshmi, worshipped 
during Diwali, symbolizes wealth and prosperity, and 
women-led businesses often align their marketing strategies 
with the blessings of Lakshmi. Similarly, Navratri celebrates 
Goddess Durga, who represents strength and power, 
resonating with the idea of women as strong entrepreneurs 
capable of managing businesses and households alike. 
These festivals encourage the involvement of women in 
various economic activities, as women are traditionally seen 
as custodians of culture. The rituals, such as making sweets 
or preparing festive decorations, provide women 
entrepreneurs with avenues to monetize their skills and 
cultural knowledge. 
 
Economic Opportunities During Festivals 

Indian festivals are marked by increased consumer 
spending, particularly on clothing, food, decorations, 
jewelry, and gift items. This spike in demand creates 
substantial opportunities for women-led businesses. Several 
industries benefit from this festive economic surge: 
1. Handicrafts and Artisanal Goods: Women in rural 

and urban areas often engage in the production of 
handmade goods such as pottery, decorative items, and 
traditional garments. Festivals create a significant 
market for these products, allowing women to sell their 
creations at local markets, fairs, and online platforms. 
 

2. Food and Sweets: Traditional Indian festivals are 
incomplete without sweets, snacks, and other 
delicacies. Many women operate home-based food 
businesses, specializing in festive sweets like laddoos, 
kaju katli, and modaks. These women entrepreneurs 
often take advantage of bulk orders during festival 
seasons, significantly boosting their income. 

 
3. Textiles and Clothing: Festive seasons witness a rise 

in the demand for traditional clothing, such as sarees, 
kurtas, and lehengas. Women-led textile businesses, 
especially those dealing in traditional weaving and 
embroidery, benefit from this demand. Additionally, 
women working in self-help groups often sell 
handwoven products during festivals. 

 
4. Jewelry and Accessories: Festivals are a time for 

gifting and wearing jewelry, especially gold and 
traditional ornaments. Women entrepreneurs involved 
in jewelry making or selling handmade accessories 
experience increased sales during these times. 

 
5. E-commerce and Digital Platforms: With the rise of 

e-commerce, women entrepreneurs have tapped into 
online markets to sell festival-related goods, from 
clothing to home decor. Online platforms have 
empowered women to expand their reach, especially 
during high-demand festive seasons. 

 
6. Community Engagement: Festivals often foster a 

sense of community and togetherness. Women-led 
businesses can participate in community events, 
network with potential customers, and build 
relationships. 

7. Economic Boost through Tourism: Festivals attract 

both domestic and international tourists, extending the 

tourist season and enhancing the local economy. The 

Ganesh Chaturthi festival, for instance, not only fosters 

national unity but also revitalizes local economies 

through increased spending on goods and services. 

 

8. Infrastructure and Employment Development: 

Events like the Dhanuyatra in Odisha create 

employment opportunities and necessitate infrastructure 

improvements, which contribute to sustainable 

economic growth. The management of festivals can 

significantly enhance destination branding, further 

attracting tourists and boosting local economies. 

 

Role of Self-Help Groups (SHGs) and Cooperative 

Models 

Self-help groups (SHGs) have played a vital role in 

supporting women entrepreneurs in India. During festival 

seasons, SHGs often collaborate to produce goods like 

handcrafted rakhis, Diwali decorations, or traditional 

garments. These cooperative models are rooted in India’s 

traditional knowledge systems, where community 

collaboration and shared resources are key. 

Women in SHGs also benefit from microfinance institutions 

that provide them with the necessary capital to invest in raw 

materials and equipment during festival seasons. This has 

led to the development of local economies, with women at 

the forefront of economic activity during festivals. 

 

Challenges Faced by Women Entrepreneurs During 

Festivals 

Despite the opportunities, women entrepreneurs face several 

challenges during festival seasons. These include: 

▪ Limited Access to Capital: Women often struggle to 

secure loans or funding to expand their businesses 

during festival periods, despite the increased demand. 

 

▪ Competition from Larger Corporations: Large 

businesses and corporations often dominate festival 

markets with mass-produced goods, making it difficult 

for small women-led enterprises to compete. 

 

▪ Logistics and Distribution: Women entrepreneurs, 

especially those in rural areas, face challenges in 

distributing their products to larger markets during 

festival seasons. 

 

▪ Balancing Household and Business Responsibilities: 

Festivals, which are traditionally family-oriented, place 

additional household responsibilities on women, 

making it harder for them to manage their businesses 

during these busy times. 

 

Case Studies and Best Practices 

To illustrate the potential of festivals in promoting women-

led businesses, this section presents case studies and best 

practices: 

▪ Durga Puja in Kolkata: During the annual Durga Puja 

festival in Kolkata, women entrepreneurs play a crucial 

role in designing and creating the elaborate pandals 

(temporary structures) and decorations. Many women-

led handicraft businesses thrive during this time. 
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▪ Ganesh Chaturthi in Mumbai: The Ganesh Chaturthi 

festival in Mumbai is known for its vibrant atmosphere 

and the widespread use of eco-friendly idols. Women 

entrepreneurs involved in creating these idols have seen 

significant growth in their businesses. 

 

▪ Festival-Themed Markets: Organizing dedicated 

festival-themed markets can provide a platform for 

women-led businesses to showcase their products and 

attract customers. 

 

▪ Government Initiatives: Governments can play a vital 

role in supporting women-led businesses during 

festivals through initiatives such as providing loans, 

training programs, and marketing assistance. 

 

Conclusion 

Indian festivals offer a unique opportunity for women 

entrepreneurs to merge cultural traditions with economic 

activities. Through the lens of Indian myths, rituals, and 

indigenous knowledge systems, women have found 

innovative ways to create and sustain businesses. While 

challenges remain, festivals continue to provide a vital 

platform for women to enter and thrive in the 

entrepreneurial landscape, contributing to their economic 

empowerment and the broader development of the Indian 

economy. 

Promoting women-led businesses during festivals requires 

increased support from the government, financial 

institutions, and digital platforms to ensure that these 

entrepreneurs can fully leverage the economic potential of 

festivals. The blending of tradition with modern 

entrepreneurship is a powerful tool for fostering inclusive 

growth, particularly in India’s diverse cultural landscape. 
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